
Society
Use our expertise to improve 
outcomes for society and 



The way we develop our people, give 
back to our communities and choose 
what to campaign for, all have a 
bearing on society and in turn how we 
remain a force for good. The actions 
we take are all focused on making  
a tangible impact which leads to  
lasting change. 

Society

SoMo DNA Strand 
Our newly established Social 
Mobility Employee Network – 
known across the business as 
“SoMo”– is a driving force 

SoMo seeks to raise awareness of social 
mobility issues, establish role models to 
inspire others from similar backgrounds, 
and encourage more open conversations 

provided an open forum for people to speak 
about barriers and inspire confidence, 

Our commitment to Social Mobility 

business employing thousands of people 
throughout the UK who all possess a variety of 
skills, experiences and crucially bring different 

We pride ourselves on a culture that celebrates 
difference and authenticity, where colleagues 

Celebrating difference, however, is more than 

barrier, but like other companies we know that 

sense of purpose in supporting people 

family, but also what happens once they have 
joined so that people can be helped to fulfil their 

Ahead” is how we think about social mobility 
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Putting the Social Mobility Pledge  
into Action

Mobility Pledge by looking at practical measures 

publishing our own bespoke Social Mobility 
action plan which will provide an assessment 

 – We are exploring how to take advantage 

recruitment areas, starting with a pilot of 

 – We are reviewing our recruitment approach 

 – We have surveyed colleagues to understand 

because we know that with meaningful data 
our interventions will have more impact

Society continued

Insight Day

with the Social Mobility 

run our first virtual 

directly from companies about what they offer 

aspirations by explaining what life is like at 

AutoRaise

standing charity partner that 
supports youngsters who wish 
to enter the bodyshop industry 
and receive relevant qualifications so they 

Teach First

to wasted potential and 
build a fair education for 

inspiring teachers to enter the classroom 

experience placements at our offices, 

and coaching trainee teachers as they start 
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We immediately responded to the 
Covid-19 crisis by establishing our 

targeting much needed resource to 
charities and local authorities where 

a small way of providing a helping 
hand to a variety of causes 

Phase 1: April

supporting the most vulnerable  

Phase 2: June Phase 3: October

pressing challenges: social 
mobility, marginalised groups, 

Society continued

£1m
donated to 

KidsOut

support to refuges, we have 

distribute to children to support 

Making it personal 
Colleagues have taken advantage 
of our popular Community 
Cashback initiative and nominated 

ABI Covid Support Fund

supported hundred of charities 

Community Fund 2021
We know that Covid-19 will 
continue to dominate our lives 
throughout 2021 and we have 

Our Community Fund

£500k
180 charities recieved 
donations of up to 

£2m
distributed to 
13 charities
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Road Safety Campaigners 

have a long tradition of campaigning for 

Over the last few years we have collaborated 
with the Parliamentary Advisory Council on 

numbers of road deaths and serious injury where 

commissioning research we have discovered:

 –

 – Practices vary between police forces, but 
causes of crashes and injury are not routinely 
published or used to prevent further deaths 
and serious injury

 –
back the introduction of penalty points for 
those caught not wearing a seat belt

We believe there is a need to drive up seat 
belt-wearing rates, to enhance road safety and 
ultimately prevent unnecessary deaths, by 

wearing rates, which is why we believe the 

Society continued
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