
Focused on 
performance

Direct Line Group is 
one of the UK’s leading 
insurance companies.
Through our well-known brands including Direct Line, 
Churchill, Privilege, Darwin, and Green Flag we offer a wide 
range of general insurance products across motor, home, 
commercial, travel, pet and rescue, both direct to customers 
and through price comparison websites (“PCWs”).

In 2023, we sold our brokered commercial business, 
prioritised actions to improve margins in Motor, while also 
continuing to maintain performance in our other businesses.

We are confident that the Group has the foundations 
for improved performance going forward.

Progress in all segments
Sale of brokered commercial business
During the year, we sold our brokered commercial 
insurance business for an attractive valuation which 
strengthened the Group both strategically and financially, 
as well as significantly improving our solvency ratio.

For more information, please read page 16.

Improving Motor margins
As a result of significant pricing and underwriting actions, 
in the second half of the year we were underwriting 
profitably consistent with a 10% net insurance margin.

For more information, please read page 15.

Resilient performance from other businesses
Our Home, Commercial direct, Rescue and other businesses 
have delivered a good performance with an improved 
ongoing net insurance margin.

For more information, please read page 15.
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